ROSE BRUFORD COLLEGE 
JOB DESCRIPTION
Senior Communications Manager, Productions and Partnerships
	Job Title
	Communications Senior Manager, Productions and Partnerships

	Reports to
	Head of Communications

	Department
	Corporate Affairs

	Pay Band
	8

	RBC Reference
	(2026) RBC603


Role Purpose
The Senior Communications Manager, Productions and Partnerships is a core member of the Corporate Affairs team at Rose Bruford College, a specialist conservatoire with a national and growing international reputation. The quality of its relationships with the creative industries and the professional world its graduates enter is central to that reputation.

This role is the primary communications link between the College and its industry partners, including agents, theatres, casting professionals, production sponsors, and sector organisations. Those relationships matter well beyond the performance season. Strong, well-maintained industry connections give the College the standing to seek endorsements for award submissions and sector rankings, to invite industry partners to fundraising and development events, to create professional development opportunities for students, and to demonstrate to funders and government bodies that the College sits at the heart of professional practice in the performing arts. Building and sustaining those relationships is therefore not a peripheral task: it directly supports the College's reputation, its income development, and its ability to advocate for its students.
The role leads the operational communications that surround the College's performance programme, manages digital content and website operations for the College's public-facing channels, and contributes to the broader communications remit of the Corporate Affairs team. It is a varied, fast-moving role that requires someone who is as comfortable managing competing deadlines across a live programme of events and coordinating information from academic colleagues as they are drafting a partner communication or updating the website.

The role is based at the main campus in Sidcup and requires a strong in-person presence across the College's campuses and London venues, particularly during the performance and events calendar. Hybrid working is available outside of peak periods.
Key Responsibilities
Productions and Performance Communications
Manage all communications activity around the College's annual performance programme, working to timelines and processes set by the Corporate Affairs team. Coordinate the timely gathering of production information from academic and programme teams, including run orders, cast lists, photography, and programme copy, to agreed deadlines and standards.
Manage industry guest lists and invitations for productions, working with academic and programme teams to identify and engage appropriate industry attendees including agents, casting directors, and sector representatives.
Manage and develop the College's year-round relationships with agents, industry contacts, and sector partners relevant to the performance programme. This includes maintaining accurate contact records, communicating professionally on behalf of the College, supporting connections between students and industry professionals where appropriate, and being present at productions and industry-facing events to ensure the College is well represented. Develop a working knowledge of the performing arts industry that enables the College to engage with partners purposefully and to mutual benefit.
Coordinate the College's ticketing operations using current platforms, ensuring accurate listings, timely promotion, and post-event reporting. Ticketing data feeds directly into the College's income reporting, supports theatre tax relief claims, and contributes to the evidence base for sector submissions and major funding bids. Accurate capture and recording of this data is therefore as important as the communications activity that drives it. Adapt to changes in systems and platforms as the College's digital infrastructure develops.
Support communications for industry-facing events and any partnership or sponsorship elements connected to the performance programme, ensuring that partner requirements, including logo use, brand guidelines, and acknowledgement, are handled accurately and in keeping with the College's standards.
Website and Digital Content
Maintain the accuracy and relevance of Corporate Affairs web pages outside the admissions and student recruitment remit, working within brand guidelines set by the Head of Communications. Coordinate content updates with colleagues and address gaps proactively.
Contribute to the College's social media presence on a shared rota with the Communications Manager, Media and External Relations, working within the strategy and tone of voice framework set by the Head of Communications. Support wider social media activity as directed by the Head of Communications, including contributing to the College's approach to bringing programme and departmental accounts into alignment with brand standards.
Capture and organise digital assets, including photography and video content, connected to the performance programme, working with photographers and academic teams to ensure the College maintains a well-organised library of production imagery in line with consent and data governance requirements.
Awards, Submissions and External Profile
Contribute to the College's annual awards and submissions calendar, which is coordinated by the Head of Communications and involves collaboration across the whole organisation. This covers sector awards, rankings, scholarships, and funding submissions where communications input is required. The post holder takes responsibility for allocated submissions, supports colleagues across the College in providing the content and evidence needed to meet deadlines, and contributes to year-round evidence gathering. The post holder understands that data gathered through events, ticketing, and industry engagement throughout the year is a direct asset for these submissions, and treats its capture and accuracy as part of the communications role rather than a separate administrative task. Performing well on this calendar directly supports the College's external profile, student recruitment, and relationships with sector organisations.
Working with Academic Teams
The post holder works collaboratively with academic teams, contributing professional communications expertise to shared goals. Communications decisions are made on the basis of what best serves the College, its reputation, and the artform, and the post holder is expected to advocate for that position with confidence and professionalism.
General
Contribute to shared team priorities and provide cover across the broader communications remit when the Communications Manager, Media and External Relations requires support. Contribute to the College's approach to visual content and assets, including photography, working within brand guidelines and supporting the development of processes for commissioning, storing, and governing visual material as these are established. Maintain accurate records and adhere to the College's data governance, GDPR, and photography consent requirements. Attend relevant internal meetings and contribute to planning cycles. Undertake other duties appropriate to the grade as requested by the Head of Communications or Director of Corporate Affairs.
This job description is not exhaustive. Responsibilities may develop over time and will be discussed with the post holder.
Person Specification
E = Essential: requirements without which the job could not be done.  D = Desirable: requirements that would enable the candidate to perform the job well.
	Competency
	Criteria
	E/D

	Knowledge and Experience
	Experience in a communications, marketing, or external relations role, ideally within higher education, the arts, or a comparable specialist environment
	E

	
	Demonstrable experience managing multiple projects and deadlines simultaneously in a fast-moving environment
	E

	
	Experience working with or alongside a performance, production, or events programme
	D

	
	Understanding of how an organisation's external relationships contribute to its reputation, profile, and ability to attract support, partnerships, and recognition
	E

	
	Experience managing and developing relationships with external partners or stakeholders on behalf of an organisation
	E

	
	Familiarity with ticketing platforms and digital content management systems
	E

	
	Experience using social media platforms in a professional or organisational context
	E

	
	Knowledge of GDPR requirements as they apply to photography, image use, and contact data
	D

	Written and Digital Skills
	Strong written communication skills with the ability to produce accurate, well-pitched copy for a range of audiences and channels
	E

	
	Confident user of website content management systems
	E

	
	Experience using email marketing or communications platforms such as Mailchimp or equivalent
	D

	
	Comfortable working with digital asset libraries and basic image handling
	E

	Working with Others
	Able to build effective working relationships with academic and professional services colleagues at all levels
	E

	
	Confident in making professional recommendations and maintaining a communications-led position while remaining collegiate and solutions-focused
	E

	
	Experience working in an environment where priorities shift rapidly, with the ability to adapt without loss of quality
	E

	Planning and Organisation
	Strong organisational skills with a systematic approach to deadlines, records, and workflows
	E

	
	Ability to design and maintain simple tracking and planning tools to manage a varied and busy workload
	E

	
	Able to anticipate problems and escalate appropriately without waiting to be asked
	E

	
	Understanding that data capture and accurate record-keeping are integral to the communications function, not separate from it.
	E

	Commitment and Values
	Genuine interest in and respect for the performing arts and the work of a specialist conservatoire
	E

	
	Commitment to producing communications that serve the College's reputation and brand
	E

	
	Flexible approach to working hours during peak production and events periods, with willingness to attend the Sidcup campus and London venues as required
	E


