ROSE BRUFORD COLLEGE 
JOB DESCRIPTION
Senior Communications Manager, Media and External Relations
	Job Title
	Senior Communications Manager, Media and External Relations 

	Reports to
	Head of Communications

	Department
	Corporate Affairs

	Pay Band
	8

	RBC Reference
	(2026) RBC602


Role Purpose
The Senior Communications Manager, Media and External Relations is a core member of the Corporate Affairs team at Rose Bruford College, a specialist conservatoire with a national and growing international reputation, and this role is central to how that reputation is built, sustained, and communicated to the world beyond the campus.
The role takes an integrated approach to external communications: understanding audiences, identifying the right message and angle, and choosing the channel or combination of channels that will reach them most effectively. That might be a well-placed article in a specialist publication, a LinkedIn post timed to a sector conversation, a contribution to a higher education body platform, or a targeted email to a segmented group of alumni. As media consumption shifts and new channels emerge, this role needs to move with it, applying audience insight and professional judgement rather than defaulting to fixed formats. The College engages with a wide range of audiences beyond students and staff, including higher education sector bodies, civic and political stakeholders, community partners, and the creative industries. Developing a working understanding of those audiences and how the College can speak to them with relevance and purpose is at the heart of this role.
The other major area is alumni relations. The College's graduates are among its most important assets: working professionals across the creative industries and beyond whose careers are living evidence of what a Bruford training produces. This role is responsible for keeping those relationships active and well-managed, and for ensuring that alumni feel genuinely recognised and connected to the College. The relationship is reciprocal: alumni who feel valued are willing to contribute quotes, stories, and endorsements that give the College's external communications credibility and reach, and the College in return keeps them informed, involved, and appreciated. Both sides of that exchange require consistent attention, good data, and a genuine interest in the people behind it.

This is a role that builds as well as maintains. Some of what it covers will need to be established from the ground up, and the right person will be energised rather than daunted by that. They will be a confident writer and communicator, methodical about data and systems, and genuinely curious about people and audiences.
The role is based at the main campus in Sidcup. In the first year, in particular, being present and embedded in the life of the College is important: understanding its people, its culture, and the work it produces is what makes external communications authentic. Hybrid working is available once that foundation is in place, and the role will require attendance at London venues and external events as the work demands.
Key Responsibilities
Integrated Content and Media Relations
Develop and sustain relationships with journalists, editors, and content platforms relevant to the College's audiences, including sector publications, higher education media, and regional and civic outlets. Bring an informed understanding of what different outlets cover and why, and an instinct for identifying where the College's stories and expertise fit into conversations that are already happening. Work with colleagues across the institution to identify and develop content opportunities and bring the right material to the right audiences at the right time.

Produce and place content across channels appropriate to the audience and purpose, which may include press pitches, articles, social media posts, newsletter features, and platform contributions for sector bodies and higher education organisations. Channel and format decisions are made in the context of the College's overall communications approach, working closely with the Head of Communications.
Proactively identify content opportunities connected to the College's programmes and work with academic colleagues and the Student Recruitment team to develop and place them in a way that serves the College's profile and wider goals. Contribute audience and sector intelligence to those conversations so that content decisions are informed by what is actually happening in the field.
Monitor content performance, media coverage, and sector conversations to inform future planning and to identify emerging opportunities. Maintain records of coverage, placements, and outcomes to support reporting.
Sector Body and Civic Engagement Support
Support the College's engagement with higher education sector bodies including GuildHE, London Higher, HEPI, and equivalent organisations. This includes identifying content and contribution opportunities on those platforms, supporting senior colleagues with relevant data or context ahead of meetings and events, and ensuring that any material the College contributes to those spaces sits within the College's broader communications activity.
Support civic and community engagement communications, including events that involve political, civic, or community stakeholders. Prepare pre-event communications and contribute to post-event follow-up for relevant audiences, working closely with the Head of Communications and colleagues who handle event logistics. For smaller events where capacity allows, provide communications support on the day.
Ensure that the College's participation in external engagements is followed up in a timely and structured way. This includes maintaining contact records, drafting appropriate follow-up communications, and keeping relevant colleagues informed. The aim is to ensure that relationships built at events continue to develop and grow.
Alumni Relations
Manage the College's alumni communications programme, working within a framework set by the Head of Communications. This includes maintaining contact records, delivering communications to agreed plans, and contributing ideas to how the programme develops over time.

The post holder approaches alumni in the same way they approach any good story: with genuine curiosity about the person, an ear for what is interesting, and the judgement to know what is relevant for the College's external profile. Graduates across the creative industries and beyond have careers that reflect what a Bruford training produces, and drawing out their stories, quotes, and endorsements is both relationship management and content development. Keeping those relationships warm and consistent, through regular contact and accurate data, is the foundation from which everything else in this area grows.
Website Content, SEO and GEO
Contribute to the accuracy and relevance of the College's website content within the Corporate Affairs remit, with particular responsibility for content that supports the College's external profile and alumni engagement. Apply SEO principles to ensure content reaches intended audiences through search. Apply GEO principles to ensure content is structured in a way that supports accurate representation in AI-generated search responses and summaries. The post holder should be curious and informed about how AI tools are changing content discoverability and be willing to develop expertise in this area as it evolves.
Contribute to the College's social media presence on a shared rota with the Communications Manager, Productions and Partnerships, working within the strategy and tone of voice framework set by the Head of Communications. Support wider social media activity as directed.
Stakeholder Reporting and Evidence
Contribute to the College's annual stakeholder report by gathering evidence, data, and content from across the institution throughout the year. Work with colleagues to develop reliable collection habits so that evidence is accumulated steadily rather than rushed at the end of the year. Contribute to other institutional reporting where communications input is required.
Awards, Submissions and External Profile
Contribute to the College's annual awards and submissions calendar, which is coordinated by the Head of Communications and involves collaboration across the whole organisation. This covers sector awards, rankings, scholarships, and funding submissions where communications input is required. The post holder takes responsibility for allocated submissions, supports colleagues across the College in providing the content and evidence needed to meet deadlines, and contributes to year-round evidence gathering. Performing well on this calendar directly supports the College's external profile, student recruitment, and relationships with sector organisations.
Working with Academic Teams
The post holder works collaboratively with academic teams, contributing professional communications expertise to shared goals. Communications decisions are made on the basis of what best serves the College, its reputation, and the artform, and the post holder is expected to advocate for that position with confidence and professionalism.
General
Contribute to shared team priorities and provide cover across the broader communications remit when the Communications Manager, Productions and Partnerships requires support. Contribute to the College's approach to visual content and assets, including photography for alumni and stakeholder-facing purposes, working within brand guidelines and supporting the development of processes for commissioning, storing, and governing visual material as these are established. Maintain accurate records and adhere to the College's data governance, GDPR, and photography consent requirements. Attend relevant internal meetings and contribute to planning cycles. Undertake other duties appropriate to the grade as requested by the Head of Communications or Director of Corporate Affairs.
This job description is not exhaustive. Responsibilities may develop over time and will be discussed with the post holder.
Person Specification
E = Essential: requirements without which the job could not be done.  D = Desirable: requirements that would enable the candidate to perform the job well.
	Competency
	Criteria
	E/D

	Knowledge and Experience
	Experience in a communications, content, or external relations role, ideally within higher education, the arts, or a comparable specialist environment
	E

	
	Demonstrable experience managing multiple projects and deadlines simultaneously in a fast-moving environment, including work that has been built from scratch rather than inherited as a mature programme
	E

	
	Experience of media and public relations work, with an understanding of how to identify angles and place content across a range of channels and publications relevant to specialist or sector audiences
	E

	
	Understanding of how alumni relations and stakeholder engagement contribute to an organisation's reputation and longer-term sustainability
	E

	
	Experience managing a contact database or CRM, with a commitment to data accuracy and compliance
	E

	
	Experience planning and contributing to communications around events, including pre- and post-event audience engagement
	D

	
	Awareness of the higher education sector landscape, including bodies such as GuildHE, London Higher, or equivalent
	D

	
	Knowledge of GDPR requirements as they apply to contact data, alumni communications, and digital content
	D

	
	Experience working within or alongside a specialist arts, creative, or education organisation
	D


	Written and Digital Skills
	Excellent written communication skills with the ability to produce compelling, well-targeted content for a range of audiences and channels, adapting tone and format to suit the purpose
	E

	
	Confident user of website content management systems
	E

	
	Experience using email marketing or communications platforms such as Mailchimp or equivalent
	E

	
	Working knowledge of SEO and GEO (generative engine optimisation) principles, with a willingness to develop expertise as the digital landscape evolves
	E

	
	Comfortable using AI tools as part of a content and research workflow, with the judgement to apply them critically and appropriately
	E

	
	Comfortable working with visual content and able to brief photographers or external creative resource to a clear standard, with an eye for what is consistent with the College's brand and appropriate for the audience
	D

	
	Ability to gather, organise, and present data and evidence clearly to support submissions, reports, and stakeholder communications
	E

	Working with Others
	Able to build warm, effective working relationships with colleagues, alumni, and external contacts at all levels
	E

	
	Genuinely curious about people and able to draw out the stories, insights, and material that make for compelling external communications
	E

	
	Confident in making professional recommendations and maintaining a communications-led position while remaining collegiate and solutions-focused
	E

	
	Able to work collaboratively with colleagues across the organisation to gather content, identify opportunities, and deliver shared goals
	E

	
	Experience working in an environment where priorities shift, with the ability to adapt without loss of quality or accuracy
	E

	Planning and Organisation
	Strong organisational skills with a systematic approach to deadlines, records, and workflows
	E

	
	Ability to establish and manage a forward-looking calendar of submissions, communications, and engagement activity across the year
	E

	
	Comfortable working in a build environment where systems and processes are being established rather than already in place
	E

	
	Able to anticipate problems and escalate appropriately without waiting to be asked
	E


	Commitment and Values
	Genuine interest in and respect for specialist arts education and the range of creative industries and sectors that graduates enter
	E

	
	Commitment to producing communications that serve the College's reputation and brand
	E

	
	Curious, self-directed approach to professional development, particularly in relation to digital communications and evolving audience behaviours
	E

	
	Flexible approach to working hours for events and key deadlines, with willingness to attend the Sidcup campus and London venues as required
	E


